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Rachel NG,
content commissioning, Mediacorp,

(Singapore)

‘We develop an audience-centric approach.
We realize young people are noton traditional
platforms, but they're not spending more time

on Netflix or other global SVODs, eitehr. They're
YouTube, but

» actually on social media, not even
Mediacorp | BVEN TikTok, Instagram and X (Twitter)'.
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Matsumoto Shunichi,
NHK (Japan)
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Pia Lin,
content acquisition manager,
Chunghwa Telecom (Taiwan)

£ “We are looking for Japanese and Korean

/| drama series. We also want to find investors

/. foradrama series we are producing in
Taiwan. We can include investors from

different nations, as Singapore or Hong Kong'.

Pa i
oL ;zmpong Sirachairat
. | ONext, (Thailand) ,
”neare a media con
o ar to digital pys;
riginal content, with
class production st

r?éomate evolving from
h SS. The new step is
angal ct'ouch but worlg
ards. Internati |
Co-productions comgt'r?gﬁ!

NG
INEXT]



