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Hiroshi Suto,
Sr. Producer of International Market

Strategy, NHKINEP (Japan)

‘As a public broadcaster, our coré aim

| internationally, is t0 distribute quality content

from Japan to the world. But also, we want to

evolve to the next level, so We are now open
o all types of business models, such as formats

wwko=P | and co-productions’.
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Cyril Lee Jeune,
CEO of Canal+ Myanmar

"It is important to attract sponsors to maintain
the financing of productions, as the goal is

to establish long-term contracts with brands

by offering value packages that include digital

visibility and satellite platforms’.
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